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Broadcast Emails V Alumni
Association

VANDERBILT

Broadcast emails are the main form of communication that chapter cities and the
Alumni Association have with alumni and current parents. Communicating by
email, however, has drawbacks as you are continuously competing for the
recipient’s attention among the many messages they receive in their inbox. To
overcome this, it is important to produce effective email communications
promoting your chapter and its events.

Benchmarks

Non-profit broadcast email benchmarks.

Open Rate Click-through | Unsubscribe
Rate Rate
All message types 14% 2.1% 0.19%
Email Newsletters 13% 1.06% 0.17%

*Source: M+R Strategic Services 2013 eNonprofit Benchmarks Study

How we compare:

Open Rate Click Through
Chapter Emails 27% 5.5%

Alumni 24.1% 17%
E-newsletter

This demonstrates that we have a strong connection with our audience as alumni
and current parents.
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Broadcast Email Best Practices and Tips

1. Compile all information regarding the event to send to the chapter liaisons
a. Date, time, email for contact person, location, discounts or deadlines if
applicable, if registration link is needed.

2. Limit the amount of text—studies show you have between 30 and 60 seconds to
grab a reader’s attention before they move on to the next email or task. Think
about your own email habits. How much time do you spend reading emails
and/or how many emails do you delete without even reading?

a. Use bullets or numbered lists if necessary.
b. Avoid long descriptions, link to a website if needed.

3. Make the single action you want your reader to take clear - subject line and
header

4. Create an intriguing subject line that tells what is inside the email (and keep it to
about 50 characters)
a. Example: Houston Cook it Off Event April 14
b. Example: Reminder: Art Gallery Tour and Wine Tasting this Thursday

5. Use links
a. Events - Link to the venue whenever possible
b. Speakers/Panelists - link to speaker’s online bio or website
i. Do not copy/paste text of entire speaker bio if at all possible. If the
bio is not located on the web, edit bio to 2-3 easy to read sentences about
the speaker.

6. Use a photo or graphic to draw the reader’s attention in.
a. we need approval from the venue to use their logo in an email.

7. Right timing to hit your largest audience
a. Send Tuesday, Wednesday or Thursday, if possible
b. Schedule for delivery early in the morning, so it is at the top of the
recipient’s inbox when they check email in the morning. If you know the
best timing for your chapter, set a consistent time to send so recipients
know when to expect to hear from the chapter.



Broadcast Emails V Rlsuslg(lzlllaﬂﬂn

VANDERBILT

Social Sharing Options

Our email broadcast system allows you to add social sharing icons to your emails.
With these icons the recipients of our emails can forward to a friend or share on
their Twitter, Facebook and LinkedIn profiles.

V Alumni
Associalion

VANDERBILT

Share This: k ﬁ@

Looking for more ways to connect
with Miami area alums?

The Miami Vanderbilt Chapter offers two online forums dedicated
to forming stronger social and professional connections.

The Chapter's Facebook group informs you of upcoming events, brings you the
latest chapter news, and offers pictures from recent events. Click here today to join
and see who you know locally. Search for "Vanderbilt Alumni - Miami Chapter."

On LinkedIn, you can connect with local

professionals and build bonds that can help L.nked
propel your career. Click here to join the I
chapter's LinkedIn group today!

To learn other ways to become involved in the Miami Chapter,
contact Chapter President, Matt Pender, A&S '92.

Career Moves is coming to Miami on April 30! Learn job search strategies,
discover how to market yourself & shape your brand, and get expert advice on
resumes, cover letters, networking and interviews. Register here!

VANDERBILTVUNIVERSITY

Vanderbilt University Office of Alumni Relations

Phone: 615-322-2929
vwawe.vanderbilt.edu/alumni
PMB 407735 | 2301 Vanderbilt Place | Nashville, TN 37240-7735

This is a great example of how chapters can use social media in
promoting the Vanderbilt community in their city.
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Occasionally, there is an event that warrants delivering personal messages via
phone to our alumni and current parents in a chapter city. This is accomplished
with technology offered by the Broadnet platform.

This allows us to record personal, direct messages and deliver them to target
alumni and current parents in your chapter city with Vanderbilt’s number
dis-played as the calling party.

This year, we tested this form of marketing with impressive results.

+ Chapter event featuring a Vanderbilt athletic coach. Increased sign-ups for the
event over 333%

+ Chapter event featuring Vanderbilt professor. Increased sign-ups for the event
100%

« Phone blast that went out 2 days prior to a chapter event—increased
attendance 62%.

+ Chapter event featuring a Vanderbilt athletic coach that went out 7 days before
the event—increased attendance 238%.

There is a fee for the Alumni Association to use this service. Budget may not
always permit this form of marketing all chapter events. The decision to use this
media will be made by the Alumni Association staff based on strategic significance
or a need to boost low participation rates for chapter events.
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+ Trend for a few years has been e-communications.
« However, Vanderbilt has only 55% penetration of email addresses.
« There is still a place for highly-targeted direct mail.

+ Upscale event invitations

o Fundraising

« Fulfillment and benefit packages

« Must consider budget against potential gain in effectiveness

Chapter Postcards
Chapter Postcards have been revamped to provide a streamlined form of print
communication and a quicker response to the chapter cities.

Changes include:

+ Redesigned to match chapter email banners to form a consistent feel to all
chapter communication pieces.

« Bi-fold format for longer communications or newsletter style communications.

« Postcard format for single event invitations.

The Los Angeles Vanderbilt Chapter V
invites you to join us for
Mysteries of Taxidermy: BT

A Behind-the-Scenes Look N, TN37210.7

Saturday, January 29, 2011
9—11a.m.

Natural History Museum of
Los Angeles County
900 Exposition Boulevard
Los Angeles, CA 90007
Please join alumni, family and friends for breakfast, a very special,
private tour of the Natural History Museum’s taxidermy

department, and a discussion on preparing animals and their
habitat for exhibition.

Cost: $25 (includes breakfast and museum admission)
Children under 12 are free

Register at www.vanderbilt.edu/alumni/losangeles
Guests are welcome!

Questions? Contact Aliya Coher, A&S 99, at
aliya.coher@na.ugllimited.com

Don’t miss out on upcoming Los Angeles Chapter event
information sent out via email! Make sure your contact

information is up-to-date at www.VUConnect.com. V Aluln"i
ASSOCIANON  cv M

Boston Vanderbilt Chapter

Chapter postcard Chapter Newsletter
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Social media is constantly changing, therefore, how the Office of Alumni Relations
uses social media to engage alumni and friends with the Vanderbilt Alumni
Association will always be evolving.

VUconnect (www.vuconnect.com)

VUconnect is Vanderbilt’s online community available exclusively to alumni where
you can:

Connect and share news with friends.

Connect aI_ld find classmates. CONNSECT
Connect with a VU chapter near you.

Connect and build networking relationships.

Connect and get/share career advice.

Connect with Vanderbilt, wherever you are.

Update your contact information

How to use: Promote VUconnect on your chapter website, on direct mail
pieces and in emails. Chapter leadership should encourage alumni to update
their information in VUconnect so they receive the latest chapter news via
mail and email.

Twitter (www.twitter.com)

The Vanderbilt Alumni Association has a Twitter account
(www.twitter.com/VanderbiltAlum) to which you can feed

To do this, you will need to make your Chapter Liaison an admin
of your Facebook page and ask them to feed your updates to our
Twitter account.

Overall, Twitter holds less of the social media market than Facebook and LinkedIn

so at this time we don’t feel that it is an effective use of time and resources for
each chapter to have their own Twitter account.

LinkedIn (www.linkedin.com)

The Vanderbilt Alumni Association manages a LinkedIn

Group (http://www.linkedin.com/groups? .
mostPopular=&gid=78518), where you can network with . 4
fellow Vanderbilt alumni, view open positions posted by LI“kEd @
alumni, discuss latest industry news and gain career

advice from others. To connect with Vanderbilt

on LinkedIn you must first create a profile, search “Vanderbilt Alumni Group,”
then Request to Join the group.


http://click.vanderbilt-email.com/?qs=885a81e8513039e0e267e19f9e77d62b2d70cdf4659a9fccdb2060a6597c67d6
http://www.vuconnect.com/
http://www.twitter.com/
http://www.twitter.com/VanderbiltAlum
http://www.linkedin.com/
http://www.linkedin.com/groups
http://click.vanderbilt-email.com/?qs=885a81e8513039e00f258fa6b0cc0adf22d590ebc7605b924fec1375432b906e
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Facebook

Facebook Fan Page vs. Group

Fan pages are more effective than groups when
communicating with your Chapter. There are many features
to a fan page that groups do not have.

* You can create a distinct URL to promote your page with. (ex: the Atlanta
Chapter could be http://www.facebook.com/VanderbiltAtlanta)

» Posts go directly to your fans’ news feed where they are more likely to read or
skim your post as they check their personal page.

« Fan pages can be cross promoted on the main Vanderbilt Alumni Association
Facebook page, so we can link to your fan page!

« You can view analytics on how effective your page is with engaging visitors.

What if we already have a group established?

If your Chapter already has a group, don’t worry! Groups came before fan pages
in the world of Facebook so it’s natural that you already have an established
group for your Chapter. The way we see it, if you would like to create a fan page in
addition to your group, that is perfectly fine. After you create your fan page, you
can promote it on your group with a message. Let them know that your group will
remain active, but that you hope they will join the Chapter fan page as well.

WHERE TO START - Creating your Chapter fan page
¢ Sign into Facebook
Go to http://www.facebook.com/pages/create.php
e Choose Company, organization, or institution
e Choose Organization from the drop down

®* We suggest you have your city name and -Vanderbilt in the name of your fan
page. Our best suggestion is [city name] Vanderbilt Chapter. (EX: Atlanta
Vanderbilt Chapter)

e Edit Basic information to include your chapter’s web address and any other
pertinent information

Note: you may want to change the settings so that you post as yourself and not as
the institution of the page. To do this, go to your settings and uncheck the box
“Always comment and post on your page as [City Name] Vanderbilt Chapter even
when using Facebook as Your Name.”


http://www.facebook.com/VanderbiltAtlanta
http://www.facebook.com/pages/create.php
http://click.vanderbilt-email.com/?qs=885a81e8513039e0c70b1a2649374560fac9905ffbfba275ac389bf0f3d5f738
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MANAGING ADMINS
You can add as many admins to manage your page as you would like. Just go to
the Manage Admins tab and type the person’s name or email address.

Build your Fan Page Base:
+ Make the Vanderbilt Alumni Association fan page at www.facebook.com/
VanderbiltAlumni a favorite of your Chapter fan page.

e Use the Suggest to Friends link to send to all your friends who are also a part
of your Vanderbilt [City] Chapter.

e When you send a chapter email,
post a link to it on your fan

page.

+ Post questions that provoke
thoughts or opinions from your
audience. (EX: Where was your
favorite hangout as a student?

share: B post [J¢  What types of events do you want

the Birmingham Vanderbilt

Chapter to have?)

Vanderbilt
programs lil
Click below + Take photos at your events and

forour Sust  upload them or encourage your

{ fans to upload photos from past
events - or even from when they
were back at Vanderbilt as a
student! Dond forget to tag people
or encourage others to tag their

The "offidal” Vanderbilt Alumni fan B 92 b e friends!
page. Become a fan and start a &) <> hours
discussion today!

Vanderbilt Alum

wall Info Re

3 2people o Include a link to your Facebook
: pp— page in all of your email
Information broadcasts for your Chapter.

ocation: Vanderbilt * . ]

2202 ¥orchrik Flecs M8 41778 k ‘ sweater Pai INnclude your social media

asiviie, T messsss  information in Chapter direct mail
pieces, event invitations or other

printed promotional materials.

Cross promote Facebook/LinkedIn pages and groups:
Add links to your chapter webpage
Add links in footer of all chapter emails
Add links on printed direct mail pieces
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Every chapter has a webpage on the Vanderbilt alumni website. You can find it by
going to www.vanderbilt.edu/alumni and clicking on Chapters and Events.

Atlants, GA

. m s (R 4
"T was a student for a few short years, but I'm Vanderbilt K,)i‘//'//»]// SEARCH
GO

Alumni: 6,090

£IE2 > R[S+
Chapter Leadership

Students: 381

Social Links

n a m ' VU Alumni Relations Contacts
Upcoming Chapter ™= vanderbilt Alumni

Events E™ vanderbiltAlum
04/04/2013 —7:00 p.m m

Atlanta Chapter Event - First 5olf alumna Liebelei
Thursday at Atlanta Food Dear Commodores, will appear on the

Ways you can enhance your chapter city webpage:

¢ Welcome letters

e Update your letter when changes in your chapter leadership
occur.

e Feel free to submit updates at any time throughout your
president’s term.

+ Photos from events

« Take photos at EVERY event!

« Photos enhance your web page, event recaps and creates
excitement about future chapter events.

« We also love having photos on hand for alumni publications
and alumni marketing and communication materials.

« Send photos to your Chapter Liaison to upload to your
chapter web page.

e Chapter steering committee list
e When changes in your steering committee occur, submit the
changes and provide contact email addresses for update on
your website.
e Having the most up-to-date contact information on your webpage allows
new alumni to your area (or those who have just been inactive) to con-
tact you directly to get involved.

e Social Media

11
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VANDIRSILT wAcazins Vanderbilt Magazine Publishes
: * 4 times a year.
* 2 Alumni Association stories per issue.
See Spring 2010 issue with article about Chapter
community service.
* Online edition: http://www.vanderbilt.edu/
magazines/vanderbilt-magazine/

";COMMODORE |

Dot Commodore
« Monthly distribution.
+« 5 stories.
e Online edition: http://
www.vanderbilt.edu/alumni/dot-
commodore/

V wlli'.aﬁm

Alumniexclusive

An e-newsletter s exclusively for Vanderbilt Alumni

Alumni eXclusive
¢ Began in Spring 2010 and publishes quarterly.
« Comprehensive newsletter about all alumni association programs and
alumni news.
¢ Online edition: http://www.vanderbilt.edu/alumni/alumni-exclusive/

12
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